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Goal: Each (2-3 person) group will come-up with its own item to sell (teacher approval needed) and will create a 60-90 second spot that effectively uses a persuasive technique that we studied. 

Your commercial will center on one of the following persuasive techniques:
[bookmark: _GoBack]Bandwagon
Description: You are urged to do or believe something because everyone else does.

Example: Be where the action is. Shop at Hang-out Mall.

Testimonial
Description: Famous people endorse a product or idea.

Example: I'm professional football player Marcus Browning, and I use Wash Out window cleaner.

Emotional Appeal
Description: Words or images that appeal to the audience's emotions are used. The appeal may be a positive emotions, such as desire for success, or to negative ones, such as fear.

Example: What would you do if all your possessions were lost in a fire? Get the Save-All fireproof safe and protect your valuables.

Plain Folks
Description: Ordinary people sell a message. You are to believe that because these people are like you, they can be trusted

Example: As a construction worker, I often get headaches on the job. That's why I use PainAway aspirin.

Snob Appeal
Description: This technique suggests that you can be like the expensively dressed, perfectly shaped people who use this product.

Example: I accept only the best, and that's why I buy Aloft perfume.



Total Points Possible: 30 Major Assignment Points. Point Breakdown is as follows:
- Upload movie onto youtube.com (title commercial by: teacher name/period/commercial name):
1	2	3	4	5

- Commercial Script/Shot Sheet 
1	2	3	4	5

- One Page Summary Describing Commercial (product, script, persuasive techniques, roles, etc.)
				1	2	3	4	5

- Presentation (voice/elocution/eye-contact/teamwork/body language)
1	2	3	4	5

- Overall Commercial Quality/Persuasiveness
1	2	3	4	5	6	7	8	9	10

*** Commercial Script and Summary must be typed!!!
Example Commercial Script[image: https://rachelcarlsonmedia.files.wordpress.com/2011/06/theatre2.jpg]
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[fade in] PERSONENTERS THEATER N PERSON: Can1 get one for..EMPLOYEE: Ms,
LARGE COAT, OBVIOUSLY SNEAKING FOOD I gonna have to have you empy your pockets.
et o) EMPLOYEE BEHIND COUNTER W don'tallow carry-ins.

INTERRUPTS

[cut to] PERSON ISANNOYED, PULLS APPLE  PERSON: Fine.. Fine. Now may I have my ticket?
'OUT OF JACKET AND PLACES IT ON
COUNTER

et /) EMPLOYEE NOW ANNOYED EMPLOYEE: Miss, youte gonna have to empty all
‘your pockets.

[cut o] PERSON BEGINS EMPTYING JACKET PERSON: If I must...
AND TAKES OUT ITEM AFTER ITEM.

[fades after each item to elapse time]

[pans to entire meal with plate/sifverware setting
1aid out properly on counter]

fcut o] PERSON STUBBORN AND UPSET ~ PERSON: Well. Thope you're happy. Iworked
ceally hard on that meal

[cut to] PERSON STORMS OUT OF THEATER

[cut o] EMPLOYEE SHRUGS, UNFOLDS
NAPKIN, TUCKS INTO SHIRT, PICKS UP
FORK AND BEGINS TOEAT

feut ] BLACK SCREEN WITH TEXT, “Please,
20 carry-ins. Enjoy a sack from our concession
counter!”




